
I N T R O D U C T I O N  
The inclusion of media-related behavioral addictions in DSM-V and ICD-11 illustrates the necessity of a media anamnesis as secondary prevention in terms of 

early detection in psychotherapy. Aim of the study: To document different media problems in the therapeutic practice, to explore the self-assessment of 

therapists to treat them competently and to identify factors related to exploration (media anamnesis).

M E T H O D
Sample (N=160) / Survey period (11/2019-03/2020)

• Average age 45 years (SD= 18.85)

• 75% female

• 93% individual therapy

• 97% ambulatory therapy setting. 

R E S U L T S
Current status

• 60% encounter media problems of patients in PT – affected persons are usually young adults with excessive medium use behavior

• 53% also work with relatives of those affected

• Only 54% consider themselves competent to treat media-related problems – 72% did not take part in any further training. However 60% of those who

attended one rated it as unhelpful in dealing with these kind of problems

Dealing with media problems

• The exploration of media consumption was significantly related to participation in further training (U=1675, Z= -3.37, p< .001) and the personality traits of

neuroticism (r= .22, p= .002) and openness (r= -.16, p= .019).

Exploration

D I S C U S S I O N 
1. Current training courses are effective, but do not seem to be tailored to the specific needs of therapists and should be adapted.

2. The personality dimensions of PT play a role in addressing the problem.

• The higher the neuroticism level, the more likely it is to explore media use of patients – The current state of research shows that neuroticism, among other

things, is related to the excessive use of social networking sites. A research desideratum would be whether PT with higher neuroticism values might also

have their own experiences with excessive media use and are therefore sensitized to the topic.

• The higher the openness values, the less attention is paid in PT to the exploration of media problems – general openness to new technologies could blur

the view of the risks of new media for mental health if they are misused.
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Survey instruments

• Self-developed questionnaire for therapeutic attitudes towards digital media (THdM) 

• Therapeutic Identity Questionnaire (ThId, E1/E2) [1]

• Technical affinity (TA-EG) [2]

• Personality (BFI-10) [3].


